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Oklahoma City-area April meeting

Don’t miss Mike Post’s April 14 presenta-
tion about producing interactive electronic 
manuals.  For more information, contact Eric 
Lowber <elowber@msn.com>.

Statewide workshop on tap

Mark your calendar for the April 21 indexing 
workshop. See details on Page 10.

Oklahoma chapter elections

Deadline for nominations is COB Friday, 
March 23.  Forward your nominations to 
Sharon Garrity < sgarrity@dcaweb.net>, 
then look for your ballot in the mail. Voting 
is a very quick, three-step process. See Page 
10 for details.

Conference deadlines near
Hotel reservations must be made by April 
23.   Book at < http://www.stc.org/54thConf/
lodging/index.asp>.  Advance registration 
rate of $749 USD ends May 4. For more infor-
mation or to register, go to < http://www.stc.
org/54thConf/index.asp>. 

Dialog!
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The Chapter President’s Report   

Sandee Wagner
Oklahoma Chapter President

Best laid plans
By the end of the month you should receive your 
chapter election ballot, thanks to the hard work 
of the nominating committee.  These brave souls 
reached out to the membership to find people 
willing to run for office in the Oklahoma chap-
ter’s STC board.  More than half of the sitting 
board will not be returning to office next year.    
Please remember to return the ballot.  We’ll 
make it easy and put postage on the postcards 
so you just have to drop them in the mail.

One of the benefits that is available to the 
incoming president is chapter funded registra-
tion at the national conference in Minneapolis, 
MN.  We need a new president so they can make 
plans to attend the conference.  In addition to that paid fee, the chapter also does 
a drawing and pays for one member’s registration fee.  The drawing is taken from 
each location’s attendance role.  Each time you attend a meeting your name goes 
in the hat.  Next newsletter we will be announcing the winner of the drawing and 
the new slate of officers for 2007-2008.

The next statewide workshop is scheduled for April 21, 2007, in Tulsa, and 
we’ve managed to schedule Larry S. Bonura, an indexing expert and published 
author to present it for us.  Be sure to see the annoucement on Page 10.  The cost 
includes lunch. 

My dad used to say, “the best laid plans of mice and men often go awry.”  As 
an adult, I learned that this was an adaptation of Robert Burns’ poetry, “The best 
laid schemes o’ mice an’ men / Gang aft a-gley.”*  I don’t do a good Scottish ac-
cent, but I can hear the burr in my mind when I see the phrase.

Good-hearted people often make plans to change things that they perceive 
are not working.  Given the chance, folks will endeavor to improve things as they 
see fit with the expectation that others will see the benefit.  The STC board falls 
into this category.  We saw a declining membership, declining attendance and 
surveyed the membership.  We made changes in an effort to offer those things 
that were most remarked upon.

With the best intentions, the board attempted change.
What we haven’t seen is an increase in membership or an increase in at-

tendance.  We expected to see some of the folks who were most critical in the 
surveys turn out for the meetings that were tailored for their specific comments.  
But the best laid plans of mice and men…

See you in April for the statewide workshop!
	 	 	 	 	 	 	 Sandee
                                                                              *http://www.bartleby.com/59/3/bestlaidplan.html

mailto:elowber@msn.com
mailto:sgarrity@dcaweb.net
http://www.stc.org/54thConf/lodging/index.asp
http://www.stc.org/54thConf/lodging/index.asp
http://www.stc.org/54thConf/index.asp
http://www.stc.org/54thConf/index.asp
www.bartleby.com/59/3/bestlaidplan.html
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One of the essential elements of any profession is the 
opportunity to network with other members. Network-
ing provides you with new information and skills, new 
job opportunities, and new friends. A network can give 
you the support you need from time to time, especially 
if you are a lone editor working from home. 

The Society for Technical Communication provides 
you with that network. Locally, the chapter meetings 
are a great opportunity to meet other editors and 
expand your base of professional friends. Programs are 
planned to provide information and insight that you 
can use in your work. 

Regional workshops and competitions are available 
to expand your knowledge and network. In Region 5, 
the annual meeting is held in the fall, usually in Ari-
zona. 

Nationally, the annual conference provides a vast 
array of workshop topics to choose from. At the same 
time, you can sample the wares of the book sellers and 
see the top winning entries in the regional competi-
tions. This year the conference will be held in Minne-
apolis, Minnesota, on May 13 – 16.

To take advantage of these networking opportuni-
ties, all you have to do is attend. This newsletter, the 
monthly trade journal, and the web sites all provide 
lists of meetings, workshops, conferences, and compe-
titions that you can attend. And, if you have a program 
that you can give that would be of interest to others, 
please contact the chapter officers. They would love to 
hear from you. 

	 	 	 	 Fred

Fran’s Footnotes

By Fran Danner

Due to means “caused by.” It should be used only if it can be substituted with “caused 
by.”  It does not mean the same as “because of.”

	 Incorrect: The game was postponed due to rain.
	 Correct: The game was postponed because of rain.
	 Correct: The game’s postponement was due to rain.
The wordy expression due to the fact that should be replaced by because or 

since.
The Little Red Book

     Mend Your Speech by Frank H. Vizetelly, Litt.D., LL.D.; published 1920.
All over. Commonly misused in such phrases as, “The plague spread all over the 

country” and  “The news of the armistice flashed all over the world.” 

As all modifies the noun and not the prepositional phrase in these sentences, the 
words should be transposed, “over all the country”; “over all the world.” 

But the words are used in the correct order in the following:  “We believe in the flag as the emblem of liberty, 
equality, and justice to all over whom it waves.”

									         Until next time,
	 	 	 	 	 	 	 	 	 Fran

Using “due to”

The Editor’s Mark
The STC Network
By Fred Stowell, Dialog! Editor
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Economist Rick O’Sullivan directs efforts to change 
how the U.S. government collects information on our 
profession.
 “If the U.S. government were to have a list of ‘bestsell-
ers,’ the U.S. Occupational Outlook Handbook (OOH) 
would certainly be in the top 10,” says Rick O’Sullivan. 

He should know--O’Sullivan, an economist and 
head of the consulting firm Change Management 
Solutions, served for more than 20 years on the Busi-
ness Research Advisory Council to the U.S. Depart-
ment of Labor (DOL). He knows all about government 
publications on employment--how the data for them is 
collected, how they’re used, and who uses them. This 
includes Department of Labor publications like OOH, 
which lists hundreds of professions with accompanying 
job descriptions and salary data.

Unfortunately, the OOH listing most likely to affect 
STC members is badly out of date and skewed toward 
lower salaries. For this reason, STC has contracted 
O’Sullivan to help provide input to DOL as it revises 
the Standard Occupational Classification, which serves 
as the basis for OOH and other documents. He is also 
helping STC reshape its annual Salary Survey to better 
reflect our value to industry

The STC office and Board of Directors are working 
closely with O’Sullivan on these efforts. 

“We’re approaching this as an opportunity to raise 
the profile and prestige of our profession,” says STC 
Executive Director Susan Burton. “By working with Rick 
on a proactive plan for change in the [Occupational 
Outlook Handbook], we’ll achieve two goals beyond the 
changes to this one publication: we’ll be promoting the 
profession and generating respect and understanding 
for what our people do.”
How the Standard Occupational Classification af-
fects you

To understand the impact that the Standard Oc-
cupational Classification has on your career, it’s im-
portant to understand a bit about the Department of 
Labor. Two sections within the DOL use the Standard 
Occupational Classification, Bureau of Labor Statistics 
(BLS), which gathers the statistical data for OOH, and 
the Employment & Training Administration, which ad-
ministers federal government job training and worker 
dislocation programs, federal grants to states for public 
employment service programs, and unemployment 
insurance benefits.

 “OOH is a nationally recognized source of career 
information, designed to provide valuable assistance 
to individuals making decisions about their future work 
lives,” says O’Sullivan. “It can be found in just about 
every guidance counselor office, state employment 
agency, college library, and career center, and on the 
bookshelf of every career counselor in the nation. It is 
considered a primary source on the most recent trends 
in the labor markets.” 

The Bureau of Labor Statistics uses the Standard 
Occupation Classification as its guide when gathering 
salary information. Because the Standard Occupational 
Classification frames the questions that the bureau asks 
employers, inaccuracies in the classification are propa-
gated into the OOH salary data.

The Employment & Training Administration and 
numerous state and local employment agencies use 
data collected based on the Standard Occupational 
Classification to help it decide how best to distribute 
billions in public funds. A faulty classification means 
tax dollars are not being used in the way that would 
best serve the public interest, workers or potential 
employers. Career counseling, whether provided by 
a public agency or outplacement professional, is only 
as good as the data on which it is based. Otherwise, as 
O’Sullivan quoted a well-worn economist’s warning, 
“It’s garbage in and garbage out.”
 Where’s technical communication?

 So, what’s the problem with the OOH entry for 
technical communicator? Actually, the problem is that 
there is no such listing. The closest job listed is for tech-
nical writer, and the accompanying job description for 
that hasn’t changed in more than a decade:

Technical writers put technical information into easily 
understandable language. They prepare operating and 
maintenance manuals, catalogs, parts lists, assembly 
instructions, sales promotion materials, and project 
proposals. Many technical writers work with engineers on 
technical subject matters to prepare written interpreta-
tions of engineering and design specifications and other 
information for a general readership. Technical writers 
also may serve as part of a team conducting usability 
studies to help improve the design of a product that still 
is in the prototype stage. They plan and edit technical 
materials and oversee the preparation of illustrations, 
photographs, diagrams, and charts.

O’Sullivan points out that activities performed by 
today’s technical communicators go far beyond this 

From writer to communicator
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definition. The Bureau of Labor Statistics “only collects 
data for writers,” he says. “It leaves out all new [job] 
functions that have emerged over the past decade. As 
a result, the earnings of technical communicators are 
under-reported. Salary data collected by BLS for the 
job ‘technical writer’ are 25 percent lower than that 
reported by STC.”
 Making the Case

Obviously, the BLS should begin gathering data for 
the job title technical communicator, using an entirely 
new job description--one that reflects the more sophis-
ticated work done today. But government agencies, 
which have very valid concerns for “historical compa-
rability” of time series data like wage and salary indi-
ces, don’t change the way they work on a whim —to 
convince the BLS, a strong case had to be made.

This fall, O’Sullivan worked with the STC staff to 
produce The Case for Technical Communication, which 
puts forth historical facts, statistical data, and obser-
vations by STC leaders (including First Vice President 
Linda Oestreich and Strategic Planning Committee 
Chair Larry Kunz) to support the change. The Case for 
Technical Communication includes this proposed job 
description for technical communicator:

Develop and design instructional and information-
al tools needed to assure safe, appropriate and effec-
tive use of science and technology, intellectual proper-
ty, and manufactured products and services. Combines 
multi-media knowledge and strong communication 
skills with technical expertise to educate across the 
entire spectrum of users’ abilities, technical experience, 
and visual and auditory capabilities.

 O’Sullivan followed The Case for Technical Com-
munication with a series of discussions at the Depart-
ment of Labor, refining and clarifying STC’s argument. 
Currently, “The Bureau of Labor Statistics has accepted 
our argument in principle,” says O’Sullivan. “The ques-
tion now is whether they’ll make the change during 
this upcoming information-gathering cycle, or the next 
one three years out.”

Either way, says Burton, STC is committed to an on-
going campaign of education targeting management, 
career counselors, and human resources departments. 
The message: The time of the technical communicator 
has arrived. “Our members do more than writing,” says 
Burton. “We’re going to make sure everyone knows 
that.”

Reprinted from: News & Notes. The Society for Techni-
cal Communication Newsletter • Volume 54, Number 2

Continued from Page �
From writer to communicator

Member News
Kudos

To Pamela J. Raymond who recently attained Senior Member status. Pamela is currently serving as our 
chapter secretary. Thanks for all your hard work! 

To Fred Stowell, our newsletter editor;  Barbara Adams, our chapter treasurer; and the Fire Protection 
Publications Graphics Team at OSU. Their manual, Fire and Emergency Services Instructor, 7th Ed., won 
an Award of Merit in the 2006 Southwest Regional PAO Competitions.  You do us proud!

To Jessie De Jong for the guide that she and Metavante Systems teammates completed. Their Quick 
Start for VisionContent: Lending won an Award of Merit in the competition hosted by the Washington 
DC STC Chapter. Way to go!

Welcome
To Brock Price, Carl N. Stokes and Phil E. Stephens who recently joined the Oklahoma Chapter.
To Rick Reed, Kimberly Temple, Amy Durst and Ella Lackey, who recently transferred into the chapter. 

 We’re so glad to have you and look forward to getting to know you. 

Get Acquainted!
Brian Phelps, who transferred into the chapter earlier this year, is the lone tech writer for a credit union 
software company headquartered in North Carolina. A former Army officer and college instructor, he has 
been a tech writer for more than 10 years for companies that include Gateway, Motorola and EMC. In his 
current position he creates and maintains the Web Help system and does some training and support. Brian 
stems from the “English major” sector of our profession and says he never fails to be amazed and perplexed 
at how flexible people can be with English usage and grammar. 

•

•

•

•
•
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These days, even the smallest-scale entrepreneur work-
ing out of her home office in Boise, Idaho can have a 
circle of clients and partners from around the world.  
She may have an Australian graphic designer create her 
logo.  She may manufacture her product line in China.  
She may hire technical developers and e-commerce ex-
perts from India.  She may have customers from Bolivia 
and Belarus.  But if interacting with global partners is all 
new to her, she may be missing some important com-
munication skills.

Ten years ago, while working at a financial services 
firm, I cracked up when a smart and seasoned invest-
ment adviser told an assembled group of employees:  
“There is a lot of talk these days that the world is get-
ting more and more global.  I am here to ask you:  when 
has the world not been global?”

As a North American who has spent significant 
time living in different parts of the globe and working 
with large, multi-national corporations, I would like to 
offer some helpful tips for effective communication.  
Although I have certainly met many well-traveled and 
sensitive fellow Americans, I have also seen my share 
of completely clueless knuckleheads who embodied 
the term “Ugly American.”  Most of these were drunken 
college students on Spring break in Mexico.  But a few 
were seasoned executives who managed large, global 
organizations and who should know better.

If global business etiquette is really new to you, 
here are a few tips for effective communication:

In presentations and meetings:
Don’t use baseball analogies when talking to a 

global audience.  People around the world cer-
tainly know what baseball is.  But it is not nearly 
as prevalent as football (aka “soccer”) in most 
countries of the world.  So if you are going to use 
a sports analogy, use one that most of your audi-
ence can relate to.  I have felt very annoyed when 
hearing an executive address a global audience 
and use metaphors like “hitting it out of the park,” 
or “throwing a curve ball.”  The rub is not that the 
global audience will not understand, but that the 
executive did not take the time to think of a meta-
phor that is universally applicable.

Stay away from “country insider” metaphors and 
analogies.  My favorite is when a presenter talks 
about a business idea and says something like 
“but that is just motherhood and apple pie.”  If you 
are American, you will nod your head in agree-

•

•

ment since you know that this means that the 
concept is wholesome and prevalent.  But if you 
are not American, you may scratch your head and 
wonder how mothers and pies relate to business.

Speak clearly and enunciate.  You don’t have 
to slow down until you sound like a kindergarten 
teacher, just make sure you enunciate your words.  
This will benefit not only your audience members 
who speak English as a second language, but 
everyone else as well. A tip:  if you smile while you 
talk, your words will come out clearer. 

Accompany your talk with written notes.  I have 
experienced the agony and ecstasy of operating 
in another language.  The first time I walked into 
my all-French language Swiss classroom as a high 
school exchange student, I felt like my brain was 
turned on  hyper-speed.  I tried to grasp philoso-
phy, chemistry, history and calculus in French, and 
my head almost exploded.  Even a person very 
fluent in English as a second language will have 
to work extra hard to make sure he understands 
what you are saying in a presentation.  So provide 
written notes as backup which will allow your 
non-native speakers to fully grasp the materials, 
and review them after the meeting.

Avoid potentially offensive metaphors.  I once 
attended a meeting which included Native Ameri-
can participants.   Another non-Native participant 
said to illustrate his point: “We have too many 
Indians and not enough chiefs.”  His face did turn 
three shades of red once he realized that it was of-
fensive to those in attendance.  It is best to banish 
these kinds of metaphors from your vocabulary, 
as frankly they are unbecoming in any context.

Plan for a level of interaction appropriate for 
the culture of your audience.  The first time I 
taught a class in Europe, I felt like I was a come-
dian playing a really hostile comedy club.  I tend 
to be a very interactive presenter, and frequently 
ask the participants questions.  Each question 
dropped like a lead weight in the room, and I 
was met by cool stares.  At the break, I checked in 
with a colleague, and was told that for this group 
in Amsterdam (with participants from England, 
France, Germany, Holland and Switzerland), large 
group presentations were often more formal, and 
people would often not speak up until they got in 
smaller groups.  They looked to the instructor to 
be well-prepared and knowledgeable, not to act 

•

•

•

•

How not to be a cultural knucklehead in a global business 
By Pamela Slim
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Oklahoma Chapter Financial Report
March 2007

February 2007
Society   Rebate: $645.00

Competitions: $120.00
Two STC conference registrations 
@ $645/each (drawing winner and 
incoming president)

$1290.00

Total Expenses: $2200.94 Total Income: $2,313.00
Checking Balance: $1,031.20

Chapter Treasurer’s Report
Continued from Page �

 The 2006 Southwest Regional Publications, Art and Online Competition was held last fall sponsored by the New 
Mexico Kachina Chapter of STC.  Entries were received from California, Arizona, New Mexico and Oklahoma.  There 
were a total of 56 entries in three categories, Publications, Art and Online. Out of the total entries, 38 received 
awards. The results are as follows:

   
   Publications: 
	                        DTC                      1       (Also Best of Show)
	                        Excellence          9
	                        Merit                    5
   Art:
	                       DTC*                      2
	                       Excellence           8
	                       Merit                     7
   Online:
	                      DTC*                    2
	                      Excellence          2
                      Merit                    2
                            * Distinguished Technical Communications

Only one organization in Oklahoma submitted materials for the competition.  Fire Protection Publications, 
part of Oklahoma State University, submitted five entries.  They received two Excellence and two Merit awards.  
For more information about the competition results, see the Kachina Chapter Web site at: < http://www.stc-nm-
kachina.org/NewSite/Competitions/Competitions.htm>.

Southwest Region competition results announced

Wanted: Sr. technical writer for OKC contract position
Length: 8+ weeks    		   Start: ASAP (no later than 4/30)   				   Rate: Market

Primary responsibilities include planning, developing, editing, and maintaining product documentation. This documenta-
tion includes online and printed users guides, product release notes, white papers, and context-sensitive web-based help. 

The position is with Geniant, which is headquartered in Dallas.

For more information, contact Nathan Hill, recruiter, at <nhill@geniant.com> or  call 972-383-2671 (desk) or 214-934-0147 
(mobile).     
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By definition, a virtual team is a group of individuals 
with common goals but located in different places. 
Separated by background, technology, culture and 
time, virtual teams face unique challenges.

Many books have addressed the challenge of 
creating and managing virtual teams, and other books 
have outlined the tools available. All have their re-
spective strengths and weaknesses, but this book has 
brought these two impor-
tant subjects, teams and 
tools, together in an effec-
tive format for managers. 
The authors were part of a 
virtual team as they wrote 
this book, and their ex-
periences in bringing this 
book to fruition clearly 
show the challenges and 
rewards.

Part 1 of the book out-
lines the basic setup of a 
virtual team, including the 
team life cycle and specific 
challenges a virtual team 
experiences. The chapters 
describe how to choose 
individuals for your team, 
how to choose the tools 
and exploit the technol-
ogy, and how to over-
come the basic issues and 
risks as you try to mold 
individuals of differing 
backgrounds and beliefs 
with varying availability of technology into a smoothly 
operating team with the same goal — the successful 
completion of the project. Communicating with team 
members who are asleep at the other side of the world 
when you are working is a challenge at best!

I was quite impressed with the chapters dealing 
with the review and evaluation processes, which I have 
found to be considered as afterthoughts or given short 
shrift with the virtual teams in which I have partici-
pated. These chapters thoroughly describe the impor-
tance of these processes with reviews and evaluations 
tailored to your team and the need to incorporate 
them from the very beginning.

Part 2 provides an overview of the many tools 
available for virtual teams: instant messaging tools, 
blogs, wikis, and RSS feeds, among others. Communi-
cation is integral to the success of a virtual team. The 
authors used a wiki, an editable Web site, to construct 
their book, but they stress that this is only one of many 
tools available to managers. Managers need to pick 
and choose the best tools for the project, keeping in 

mind the technologies available to 
the team members.

When I read this book, I had the 
distinct feeling that I should have 
read this book six months sooner, 
when I was a member of a virtual 
team. The members of my team were 
in India, the Philippines, and the U.S., 
with all the various cultural, time, 
and technology challenges. Now 
that I look back, this book could have 
helped our team work through the 
risks and changes any virtual team 
faces. I believe anyone reading this 
book will have the same feeling. This 
is an easy-to-read-and-follow guide 
for virtual teaming and also contains 
a nice list of available tools. It is a 
perfect tool for virtual team mem-
bers.

The wiki the authors used, < 
http://www.wikiwackyworld.com/>,  
is also open to the readers of their 
book and anyone who has com-
ments and ideas on how to work 
with virtual teams, inviting us to all 

become a part of their virtual team!

Book Information: Managing Virtual Teams: Get-
ting the Most From Wikis, Blogs, and Other Collab-
orative Tools. Authors: M. Katherine Brown, Brenda 
Huettner, and Char James-Tanny. 2007. [ISBN-10 
1-59822-028-4. 384 pages. Wordware Publishing, Inc.; 
$29.95 Paperback]

Reprinted from the February 2007 issue of The Border Line 
(Volume 11, Number 6), the newsletter of the Southern 
Arizona Chapter of STC.

Book Review
Managing Virtual Teams
Review by Kathleen Rea, Member, Southern Arizona Chapter (KeaRea@aol.com)

http://www.wikiwackyworld.com/
mailto:KeaRea@aol.com


Page  10

Inevitably everyone has experience with indexes. Some 
of us create them, some of us edit them, and of course 
almost everyone uses them ( or tries to). 

Odds are that you’ve run into very functional index-
es that allow you to quickly find what you need, and 
you’ve also run into indexes that seemed to have little 
relevance to the publication. You can’t find a thing! 

Why are some so 
useful and others ab-
solutely useless? What 
makes a good index? 

Come to the Okla-
homa Chapter statewide 
“Indexing Technical 
Documents” workshop 
on Sat., April 21 in Tulsa 
to hear Larry S. Bonura 
explain what goes into 
creating comprehensive, usable indexes that will suit 
the needs of your specific audience.

Bonura, a recognized authority in the indexing 
field,  is the author of eight published books, including 
The Art of Indexing (1994), a well known indexing ref-
erence. He has been a professional indexer since 1977 
and has created indexes for magazines, newspapers, 
newsletters, technical documents, books and Web sites. 

 The workshop will address the tasks that are 
required to create a high-quality index. Bonura will 

present solutions to managing the indexing process, 
including  tasks required to create a high-quality index. 

The topics he will discuss include: 
Functions of an index
Your audience
Index element

Index size and format
Creating the index
Editing the index. 
Determining the costs of 

an index
Calculating time require-

ments
Creating an in-house index 

style guide
Regardless of whether 

you create indexes or just use 
them, you’ll find this workshop has something that you 
too can use. 

 As always, the workshop is open to the public.  

For more information or to reserve your seat, con-
tact:

 Stillwater: Barbara Adams <Barbara@osufpp.org> or 
405-744-4232

Oklahoma City:  Linda Stark <linda.stark@starkclarity.
com> or 405.759.3974

Tulsa:  Sandee Wagner <spwagner1@cox.net> or 918-834-
0461. 

•
•
•

•
•
•
•

•

•

•

•

•

Indexing expert to present workshop
Statewide workshop to feature author Larry Bonura

What:  Indexing Technical Documents Workshop
When: 10 a.m. to 3 p.m., Sat., April 21
Where:  Conference Room, Central Library

            400 Civic Center
            Tulsa, OK  74103        Phone:  918- 596-797

Driving & parking info: http://www.tulsalibrary.org/cen-
tral/  

Cost: $20/members; $10/students; $25/nonmembers  
(The  cost includes lunch.  Cash or check only.)

•
•
•

•

Election 2007 
Look for the chapter election ballots in your mailbox by the end of the month. Take advantage of the 
Oklahoma Chapter’s quick voting process. No hanging chads, no muss, no fuss. Not even a stamp.
				  
Here are the three easy steps to taking part in one of your chapter’s most important events: 

			   1. Open the envelope that contains the ballot and remove the postcard ballot.
			   2. Mark your selections. 
			   3. Drop the postcard in the nearest mailbox by the deadline. 
					   
				     Let your voice be heard.  VOTE.

mailto:Barbara@osufpp.org 
mailto:linda.stark@starkclarity.com 
mailto:linda.stark@starkclarity.com 
mailto:spwagner@cox.net
http://www.tulsalibrary.org/central/
http://www.tulsalibrary.org/central/
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Presentation skills were on the agenda, and pizza on 
the menu at the March 13 Stillwater luncheon meet-
ing. 

“I wasn’t Prepared for That” is a presentation skills 
program developed by Paul Sitkowski. The program 
included a video, objectives handout, group train-
ing workbook handout, and a self-study workbook 
handout. 

The video was well done, entertaining as well as 
informative. The main points of the presentation were:

Preparation
Structure
Effective Delivery
 Tailoring the Presentation (for the audience)

 The focus of the example presentation was “sell-
ing” first the board members and then the company 
workforce on a company move 90 miles away. The per-

•
•
•
•

son selected to give the presentation was the woman 
who had done the research and knew the material, 
but had no experience in giving presentations. An 
experienced co-worker becomes her coach. 

As he walks her through the steps of preparing 
and presenting the material for the diverse audi-
ences, she learns to organize her material into the POP 
framework. The POP Framework includes (1) Position 
(current); (2) Options (objective vs. subjective); and (3) 
Proposal (justification).

Pam Eaker, Oklahoma Chapter STC Vice President, 
presented the program. She acquired the program 
from Career Tech, Resources and Information for Edu-
cators. Career Tech makes these programs available 
to non-profit organizations free of charge for member 
enrichment.

A winning combo:  Presentations and pizza
By Sharon Garrity

The snow, sleet and ice finally let up long enough for the Oklahoma City-area networking and planning  January  meeting to be held 
on Feb. 3.  Over gyros at Andy’s Akropolis Greek Restaurant , attendees did some brainstorming about meetings. workshop topics and 
speakers for the remainder of the year and tentative schedules for the next year.  With a little help  from (left to right) Andrea Zachary, 
Linda Stark, Sharon Garrity and Barbara Adams , Eric Lowber jots down the topics and dates that the group discussed. 

January OKC-area meeting
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Oklahoma Chapter Activity Calendar 2006-07
April

14 (Sat.) Oklahoma City Topic: Interactive Electronic Manuals
Speaker: Mike Post
Location: To be announced
Time: To be announced

21 (Sat.) Tulsa Statewide Workshop 
Topic: Indexing Technical Documents
Speaker: Larry S. Bonura
Time: 10 a.m. to 3 p.m.
Location: Central Library
                400 Civic Center
                Tulsa, OK  74103   Phone: 596-7977
Cost: $20/members; $25/nonmembers; $10/students
Cost includes lunch. Check or cash only. Pay at the door. 

May
13-16 Minneapolis, MN Technical Communications Summit: STC’s 54th Annual Conference

June
9 Stillwater Annual statewide post-conference meeting

Speaker: Suzanna Laurent
Location: Perkins Family Restaurant, Stillwater
Time: To be announced
Join us to thank this year’s officers and welcome the 2007-2008 officers.

*Meeting points of contact: 

Stillwater Barbara Adams  <Barbara@osufpp.org>    or Pam Eaker  <pam_eaker@mercmarine.com>

Tulsa Sandee Wagner  <spwagner1@cox.net >
OKC Eric Lowber  < elowber@msn.com>   or  Linda Stark <Linda.Stark@starkclarity.com>

Chapter Contacts

Comments? Suggestions? Ideas for meetings? Questions? Contact us. Let us know what’s on your mind.  
		  President: Sandra Wagner <spwagner1@cox.net>
		  Vice President:  Pam Eaker <pam_eaker@mercmarine.com>
		  Treasurer:  Barbara Adams <Barbara@osufpp.org>
		  Secretary :  PJ Raymond <pwidget_one@yahoo.com>
		  Dialog Managing Editor:  Fred Stowell <stowellf@osufpp.org>

Information about the Dialog!

Staff

	 •  Fred Stowell, Managing Editor 

	 •  Pat Wade, Electronic Distribution

 	 •  Linda Stark, Assistant Editor, Layout

Oklahoma Chapter logo courtesy Hui Zeng

The Dialog! is the newsletter of the Oklahoma Chapter 
of STC. It is published bi-monthly six times a year. 

The current issue and past issues  are posted on the 
Oklahoma Chapter Web site at <http://www.stc-ok.org>.  

Letters to the editor are always welcome, as are articles. 
Please send letters and articles to Fred Stowell  <stowellf@
osufpp.org>.  

By submitting an article, the writer implicitly grants a 
license to this newsletter to run the article and for other STC 
publications to reprint it without first obtaining permission. 
Copyright is held by the writer.
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